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HUN%RUP BLOG

Our blog was created to serve and showcase what being a Gen Z really is. We are a

blog for Gen Zs, of Gen Zs and created by Gen Zs
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CONTENT

This portfolio was created to show you a glimpse of everything the blog stands for. As
we love to say, a drop of honey for your day.

ABOUT US VISION / MISSION BRAND VALUES
‘ BLOG EXPERIENCE \ PORTFOLIO CONTACT
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LIFESTYLE BLOG

Honeydrops started in 2018 to share
stories and facts that cover Gen Z topics.
We want to tell what it is like to live from
our eyes. HoneyDrops Blog was set out to
chronicle the life experiences of Nigerian
Gen Zs from a totally different angle.
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STEAL LIKE AN ARTIST
b Auskin Rleon

7 FINTECH AFI'S FOR
NIGERLAN GEN &5
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HONEYDROPS BLOG

1,290 66/

Tribers Facebook Followers

I 3 2 8 8 Aty
HoneyDrops Tribe is a growing community

Email Tribers YouTube Tribers of Gen Z minds who are out to tell the story
of what being a Gen Z is like in Nigeria. we
are sharing our thoughts.
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VISION MISSION

We aspire to be more than just a lifestyle blog; We want Gen Zs to break free from limitations,
we are a digital sanctuary where authenticity, confidently shape their own paths, harness
creativity, and innovation converge their unique voices, and make a positive
transcending geographical boundaries. impact on their lives and the world.

www.honeydropsblog.com
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VilUEs

At the core of our blog are values that guide
our content: authenticity, inclusivity,
innovation, and empowerment. Our blog

reflects these principles, ensuring our readers AUTHENTICITY CREATIVITY

find trust, belonging, fresh perspectives, and

the motivation to thrive.

www.honeydropsblog.com
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ROWTH TIMELINE

2018 2020 2024

L] L
BLOG LAUNCHES COMMUNITY BEGINS STORE UNVEILS
Our very first blog post was We began to build a tight-knit Our store offers products and
published on September 5, 2018 community where we connect to experiences that reflect our
beginning our journey at grow and thrive together as Gen community’'s essence and the
HoneyDrops Blog. Zs values we hold dear.
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EpERIENCE

Our blog offers a journey through the
diverse facets of Gen Z life, from
thought-provoking articles to
engaging visuals. Explore, connect,

and be inspired as you delve into our LIFESTYLE CONTENT COMMUNITY BUILDING

vibrant world of ideas and insights.

www.honeydropsblog.com
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pORTEOLIC

Our project portfolio tells the story of how we've brought cool ideas to life and why
were awesome at what we do.

HONEYDROPS STORE W HD MAGAZINE

www.honeydropsblog.com
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HD STORE

Discover a treasure trove of brand
merchandise that reflects the
essence of our community — from
stylish apparel and accessories to
unique collectables, all designed
to empower and inspire.
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GEN Z IN BIZ

We sit down with the dynamic Gen Z
business owners who are redefining
industries, breaking barriers, and
turning their visions into reality. Learn
about their journeys, the challenges
they've overcome, and the innovative
ideas that set them apart.
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HD MAGAZINE ~
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Our magazine is your passport to
exploring the vibrant tapestry of Gen Z
culture, innovation, and inspiration.

www.honeydropsblog.com
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NOTABLE PROJECTS

PODCAST CHANNEL

www.honeydropsblog.com
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NOTABLE PROJECTS

The Gen Z
Creatives

TWITTER SPACES SM OUTREACH

www.honeydropsblog.com
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PARTNER WITH US
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TOGETHER

Reach out to us via these platforms

+234 912106 1765 honeydropblog@gmail.com www.honeydropsblog.com



